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The	maximum	number	of	products	that	can	be	compared	is	4.	Please	refine	your	selection.	As	a	social	space	becomes	the	standard	worldwide,	consumers	have	new	routines	that	are	often	less	spontaneous,	more	stressful,	and	feed	the	desire	to	escape	from	reality.	As	advertisers,	a	great	factor	in	our	success	is	able	to	anticipate	changes	in	consumer	behavior	and	set	long-term	strategies	to	maintain	corporate	driving	growth.	Moving	on,	we	have	to	do	it	by	helping	consumers	adapt	to	their	new	lifestyles	and	stay	safe.	In	Criteo,	we	know	that
consumers	are	spending	more	time	online	and	are	discovering	new	online	stores	and	new	ways	to	shop.	Advertisers	need	to	engage	consumers	and	add	emotion	to	their	online	shopping	experience,	improving	their	creative	ad.	Visual	narrative	and	video	are	becoming	the	preferred	ways	of	consumers	to	discover	new	brands	and	learn	about	new	products.	Advertisers	have	the	opportunity	to	increase	advertising	engagement	by	telling	a	story	to	which	consumers	can	relate,	refreshing	their	visuals	and	adding	immersive	features.	Here,	we	are
sharing	four	strategies	for	a	better	creative	announcement	in	this	transitional	period.	Watch	our	Creative	Crash	Course	webinar	for	even	more	tips	and	trends.	1.	Focus	on	online	purchases	and	online	purchases	will	continue	to	dominate	in	2020,	while	buyers	try	to	limit	their	exposure	to	large	crowds.	And	with	an	uncertain	economic	climate,	the	new	consumer	is	more	sensitive	to	prices	and	eager	to	get	an	agreement.	Be	clear	about	what	you	are	offering	and	using	your	branded	goods	to	connect	with	consumers	and	stand	out.	2.	Feeding	the
audience's	need	to	escape	Consumers	are	looking	for	excitement	and	areto	explore.	Increase	brand	awareness	and	drive	engagement	with	interactive	and	immersive	banners	that	“wow”	your	audience.	In	Criteo,	we	can	add	different	layers	of	interactivity	to	align	with	your	story,	your	target	reference	and	your	marketing	goal.	Check	out	our	Ad	Gallery	to	get	more	inspiration.	3.	3.short	trips	near	home	Weekend	holidays,	outdoor	activities,	local	parks,	beaches...Travelers	are	looking	for	escapes	nearby	to	cure	their	desire	to	travel.	Help
consumers	plan	their	next	trip	by	giving	them	some	inspiration,	promoting	local	destinations	and	providing	them	with	a	tool	to	tell	you	where	they	want	to	go.	With	our	search	banners,	you	can	collect	information	and	intent,	which	help	you	create	your	strategy	and	your	offers.	4.	Bring	new	customers	to	your	app	With	the	increasing	number	of	buyers	who	migrate	online,	do	not	miss	the	opportunity	to	promote	your	app	and	earn	their	loyalty.	With	our	app	installation	suite,	you	can	engage	your	customers	with	more	creatives	that	show	the
benefits	of	your	app.	Want	more?	Watch	our	online	webinar	to	fully	understand	changes	in	consumer	behaviour	and	creative	suggestions	directly	from	our	team	of	consultants:	A	creative	strategic	statement,	also	known	as	a	creative	platform	or	creative	brief,	describes	how	your	advertising	will	satisfy	the	interests	of	your	target.	Basically,	your	statement	provides	the	purpose	or	guidance	for	developing	an	advertising	campaign.	If	you	use	an	advertising	agency,	your	company	helps	develop	creative	strategy	so	that	the	agency	knows	your
intentions	when	creating	ads	A	creative	strategy	statement	is	usually	one	or	two	sentences.	It	effectively	establishes	the	purpose	of	your	advertising	campaign.	A	complete	statement	includes	a	description	of	your	reference	market	and	the	specific	advantages	you	offer.	Answer	the	question:	«Why	would	a	particular	customer	buy	your	product	or	service	compared	to	those	offered	by	competitors?»	The	statement	is	used	to	create	ads	that	have	advantages	for	the	customer	and	establish	aof	value	for	your	audience.	Chapter	1.	Creativity:	The
concept	is	still	king	Who	wants	to	be	creative?	Before	moving	forward,	a	brief	mention	to	the	past	ten	tips	for	controlling	the	creative	process	Common	sense,	science	and	do	the	right	thing	Knowing	what	makes	it	makeConsumer	Tick	Create	from	Consumption	Point	of	View	Chapter	2.	Strategy	and	Branding:	Put	a	face	on	a	product	ad,	Marcom,	IMC,	or	what?	Publicity:	226;	"Role	in	the	process	of	marketing	objectives,	strategies	and	tactical	account	Planning226;	Interpreting	Research	Finings	think	like	a	Planner,	but	Write	Like	a	Creative	The
Power	and	the	Limits	of	Branding	Chapter	3.	Ethical	and	legal	issues:	doing	the	right	thing	for	the	right	ethical	reasons	challenges	in	Chapter	4.	Varaudience:	Making	real	connections	The	social	landscape	that	is	always	evolItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItItIta	Global	MarketCAP	6	ConceConceConceConceConceConceand	Design:	Whach226;	128;The	Big	IdeaIdeaHow	To	Be
CreatCreatCreatCreatCreatCreatCreatStrategieConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceConceYeah.
Design:	Worth	a	Thousand	Words	Chapter	7.	Campaigns:	Synergy	and	Integration	How	to	improve	the	continuity	of	the	Campaigns	Generated	for	Consumers	Integrating	sales	promotion	in	the	management	lines	of	the	experience	of	the	clients	of	the	campaign:	The	String	that	keeps	the	Campaigns	together	with	Chapter	8.	Headlines	and	Copy	Basin:	Ric	Get	their	attention	and	keep	a	checklist	for	better	Copy	Chapter	9.	Write	to	read	Chapter	10.	Radio	and	television	advertising:	Interruptions	that	sell	radio:	The	Original	Theater	of	the	Mind	The
Changing	Face	of	Television	and	Advertising	Chapter	11.	Writing	for	websites:	Copy	and	content	The	new	revolution	Creative	continues	the	optimization	of	the	search	engine	chapter	12.	Socially	mobile:	Ideas	for	the	small	mobile	screen:	You	Can	take	it	with	You	Where	Is	Mobile	taking	our?	Photographic	web	sites	and	videos	that	hold	up	with	social	trends	chapter	13.	Media	support:	All	out	of	the	box	Public	Relations	and	Causes	Marketing	Chapter	o	14.	Direct	Marketing:	Hit	the	Bull	s-Eye	Because	©	use	direct	marketing?	Direct	marketing
components	mobile	direct	response	marketing	the	changing	face	of	direct	response	marketing	chapter	15.	Business-to-Business:	sale	along	the	supply	chain	chapter	16.	Survival	Guide:	attest	your	first	job	and	throuning	three	ingredients	for	successful	survival	as	a	junior	creative	breaking	down	barriers	to	succeght	get	that	next	great	job	copy	platform	(creative	strategy	opuscole)	copyediting	and	proof	reading	marks	television	ultering	terms	the	whole	book	in	one	page
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